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\VIy Role As Consumer Rep.

oendently to collect consumers

d concerns

hen forward e comments and concerns
the Board

Dbust consumer voice is vital to the

ountable and efficient delivery of Auto

Irance in Alberta




HOW | connected with consumers...

Focus Group Edmonton
(10)

Focus Group Calgary

(10) Other Stakeholders/
Telephone survey + + information sources
800 Albertans Focus Group * Insurance Brokers
- ‘ Senior (5) * Superintendent of
.. N Insurance
Focus Group e Alberta Transportation
Youth (8) Safety Services
LECINYA

Personal telephone
interviews — Rural
Alberta (10)

Consumers who wrote
or called




‘Survey Questions

s’ experience obtaining auto

_ quotes
r experiet esolving claims
ir impression of premiums in Alberta

" VIews on:

age Based Insurance

2merits & increased fines for distracted driving

to insurance fraud

Government's Traffic Safety Program

Organized Crime

Transportation Network Companies (Uber, Lyft etc.)




What Auto Insurance
Consumers Expect?

00 high, drivers may risk driving

9 C

nificant premium increases in one year are difficult
1anage.
~ Even drivers with a poor record need to be able to buy
~ insurance.
- Service

Consumers expect good service.




~ What | Found
General Focus Groups

Dpinions

| s for better drivers

‘More severe penalties for distracted drivers
mproved consistency in road signage
iroughout Province

nproved “Driver Education” programs
lore emphasis on enforcement and
detection of high risk drivers




'~ What | Found
- Youth Focus Group

Dpinions

1 ance coverage offered assurances and
security
0% had obtain competitive quotes

ajority felt premiums were fair

lost would be willing to try Usage Based Insurance

8% had utilized TNC. All in favor of regulation for TNC;
in concern was to protect the uninformed passenger
Excellent understanding and respect the ramifications
of not driving responsibility — one of those being
increased premiums




\Vhat | Found
Premlum Affordability

nsumers surveyed agreed that
‘fair and reasonable’ —
in 2015 (46% in 2005).

bod drivers’ with an accident free history
uld like to see more discounts for good
ivers e.g. Usage Based Insurance




W hat | Found

~ Premium Stability
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hat | Found
Availability of Insurance

Convictions for Driving
Without Insurance

6,682

5 915
5i8 509 4953 i2
N @ > Q’ NP
_ . ) ANFAREN x\ q,\ oN
Note: 2015/16 data was not available at the time
of I:ublicaﬁ/on of tthis presert'ttation. g (\,QQ (&Q q,Ql\ (19'\' "\9\ Q,Q\ (19'\
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2el “high risk” drivers should pay

S th niums are too high:
“onsumers my drive without insurance
iver pays for damage even if not at fault
ction exists in:

|-comers rule & Grid System
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Provincial Premium Comparison

Average Total Premium 2015

$1,439
$1,071 .
$753 I $772 I
Q ' %“4 & \\? foc’o & @“A
& <P o

Note: Data for B.C. was not available at the time of

publication of this presentation.
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General

omplaints
endent indicates call volumes remain stable,
mation
Safety
Nhile injury accidents o
clining, the trend has reve

capita basis have been
| to increase by 3.0% since

'".y, 86% agreed traffic safety should be a priority

rvey, 58% agreed Alberta is using the right approach
oetition

Survey, 27% of consumers obtained a competitive quote,
slightly higher than previous years

Of those, 90% remained with existing insurer, consistent with
the past 5 years (2005 58% competitive quote)
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- Distracted Driving

10se surveyed
oenalties are
“ina te. Agreed that
demerit points would
crease compliance.
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Usage Based Insurance

ge Based Insurance

dia: Usage-based insurance (UBI) also known
as you drive (PAYD) and pay how you drive
and mile-based auto insurance, is a type of
insurance whereby the costs are dependent
oe of vehicle used, measured against time,

~ distance behaviour and place.
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- Usage Based Insurance

use in AB effective April 1, 2016.
ind inexperienced drivers with a
should pay less with UBI.

| 3 erested in Usage Based Insurance
1ave concerns and questions about privacy and
to data. '-

\A prefers a universal platform.
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‘Organized Crime

ndents indicated a high level of

S ere in support of the

: pool indus ide insurance data for the
f detecting and preventing organized

le fraud
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- Transportation
Network Companies

nsportation Network Companies

edia: A transportation network company (TNC)
ts paying passengers with drivers who provide
1sportation on their own non-commercial

s. All parties connect to the service via

and mobile apps. TNCs include Lyft, Cabify,

Ubr, , Ola Cabs, Wingz, GrabCar and Didi Kuaidi.
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~ lransportation
Network Companies

2016, TNC became available to
the TNC insurance policy form.

vy & Focus G
n favor of regulation for TNC companies
of the Calgary focus group participants have
itilized a TNC
articipant from Edmonton focus group and
~ Seniors group has utilized a TNC

~ * 38% of Youth group participants have utilized TNC
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‘Transportation
etwork Companies

ivers and passengers protected by

‘Driver’s own insurance

SPF 9
\
i 0 |

Period O: Period 1: Period 2: Period 3:
Personal use; Drivers has Driver has Passenger(s) are
driver is not logged onto a accepted a ride in the vehicle,
logged onto a TNC network for request and is en being
TNC network for the purpose of route to pick up transported, and
the purpose of providing passenger(s). ending when the
providing transportation last passenger

| transportation services but has departs from the
services. not accepted a vehicle.

ride request
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Conclusions

s affordable for most drivers.

premiums have been
an inflation since 2005.

sing at a lower rz

comers rule’ continues to be effective in
insurance available.

: ers indicate their experience related to

~ customer service for both the purchase of insurance
nd claims service is favorable.

21




Considerations for the AIRB

es in rates are preferable to a
e year.

ge Based Insurance is introduced, ensure that
)r non — participants are fair — particularly for
nal coverage, where the grid is not in place.

_ or new drivers and those with poor driving
acords need to be fair, not punitive.
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estions?
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